The Growing Scene, Inc.
Marengo

Landscape Design/Build —
Residential

by Meta Levin

It all started wi a farm stand and a fittle girl
who enjoyed helping her mother and grandfather. As Kathleen
Carr grew up, talk about the family-owned business was
kitchm:ableconvermﬁmSo,itwasnomrprisetnﬂmsewfm
knew her when, in 1996, she opened The Growing Scene, Inc.
Armed with a Bachelors of science degree in agricultural sci-
ences from Texas A&M University, she taught horticulture for
three years at the Chicago High School for Agricultural
Scienmandspernmmmerswmkinginmemnsayindnstry.

“lwasdestinedtogoomoumyown,”shesays.ﬁ:ehusi-
ness began with a garden center, but she did a fittle landscap-
ingﬁommeﬁrsnmminth'eeorfouryws,pri:mn’lyasa
result of customer requests, the business developed into a
landscape company that has a garden center. Now the compa-
ny offers a variety of services, including landscape mainte-
nance, construction and design, installation of stonework and
hardscapes,relainiugwallsandbrickpavers.mdhasapnur-
nial specialist on staff. The maintenance work is primarily
pruning and seasonal cleanup.

Carr’smo&uBm-bChﬁst,andgmndfathuElmBﬁtmn,
own B&K Power Equipment, located on the same site as The
GrowingScene.Ohycs.thcfatmslandi&sliﬂﬂlem.nﬁaing
sweet com, tomatoes, green bezas, peppers, muskmelons,
pumpkins, apples, and straw bails.

From the beginning, Carr worked hard to market the com-
pany. She sent out press releases, advertised in local publica-
tions. and used direct mail pieces. Now, however, she gets
most of her clients through referrals. Customers can browse at
the garden center to see the variety and quality of plants avail-
able. “Each aspect of the company draws customers to the
other,” she says. “When I sell and go out on a job, I often will
bringa!dngadozenearsnfcomasaﬂmkyongift.
Customers love it.”

The Growing Scene had two employees when Carr began.
Now there are seven, all of them seasonal. Carr and her garden
center manager, Erica Larsen, work together to do the design
work.lzrsenalsodoesmeesﬁmﬁngandplantmﬂeﬁng.sm
andKateBm'owi(zhandleal]ofmegmﬂmcentamchan-
disingandmles.LandswpefmmnanJaimememesﬁom
afanﬁlywithaﬁchlﬁsuxyinthelandsca;xhldustry.Carr

praises his knowledge and trustworthiness. His brother. Nic
Cortez, is expert at building flagstone walkways and working
around already-installed irrigation systems. All of this help
allows Carr to focus on the customer satisfaction she believes
is crucial to her business. “The bottom line is that when the
Job is done, the customer needs o be happy,” she says. “We do
what we need to do to make sure that our clients are thrilled.™

These days her customers are asking for more low-mainte-
mplams,fewmmmdmﬂminghﬁesand
slxnbs.lnadcﬁﬁm,lheywammdemaﬁvesmneoutcmp—
pings. And, there is a newer trend toward burying downspouts.

An ILCA member since 2002, Carr was familiar with the
association from ber years working for nurseries. “It’s an
amazing organization,” she says. “T appreciate the services that
it provides.”

She remembers atiending IL.CA events like Mid-Am. and
says she would love to take advantage of some of the educa-
tional seminars. Between the demands of her business and
momofhaynmgfanﬁly(Mmy,ﬁ,Smah,iandChﬁsmpher.
3). that time is limited right now. She 2lso hopes to have some
time in the future to “give back™ by volunteering with ILCA.
Although her husband is not involved in the day-to-day activi-
ties of the business, she emphasizes that it “could not exist
without his support.™ 12
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